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Abstract

Original article

Background: Considering the growth of social media, one of the challenges of marketing managers
is how to create value for customers through their participation in social media with an emphasis on
the ethical aspects of marketing. Social media marketing was done on customer participation and
value creation.

Method: This study is applied in terms of purpose and exploratory in terms of the nature of data
collection. Content analysis method was used in the qualitative part and descriptive correlation
method was used in the quantitative part. The participants of the qualitative section of the senior
managers of the automotive industry were selected by purposive sampling in the number of 15
people. The statistical population in the quantitative section includes customers of the automotive
industry, who were selected by simple random sampling of 412 people. The data collection tool was
a semi-structured interview in the qualitative part and a researcher-made questionnaire in the
quantitative part, the validity and reliability of the tool were confirmed, the data analysis in the
qualitative part was through open and axial coding and in the quantitative part through structural
modeling was done in SPSS22 and PLS software.

Results: The findings of the qualitative section showed that the theoretical model includes the
variable of ethical dimensions of social media marketing (ethical strategies, ethical communication,
trust and information), customer participation (information participation, growth participation and
innovation participation) and customer value creation (functional value, social value and emotional
value). Quantitative findings showed that the relationship between ethical aspects of social media
marketing with customer participation and customer value creation is positive and significant.
Conclusion: Applying ethical dimensions of social media marketing can improve customer value
creation through customer participation.
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